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Abstract:

In view of the heavy demand for social media in the world and Algeria in particular, and in view
of the effective role that electronic commerce plays in achieving customer satisfaction by responding
to its requirements as quickly and as little as possible, this study aimed to highlight the importance of
electronic commerce sites in relying on social media sites in Marketing and display of its products,
and this is through adopting the JUMIA DZ site experience in marketing and promoting its products
through these sites.

This study reached a set of results, the most prominent of which is that social networks are a
reference for marketing the products of electronic commerce sites, as the JUMIA DZ website has
achieved success in this field and witnessed a wide turnout through social media especially
"Facebook."
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